
 
 
 
 
 

 
Marketing Coordinator 
New Orleans, LA / Full Time 
 
Job Description 
Overview: The Marketing Coordinator will be largely responsible for social media, digital 
marketing, and public relations including the managing, leading and coordinating of consumer-
driven digital marketing activities, working closely with external public relations specialists, and 
organizing in gallery events.  The coordinator will elevate the brand’s digital programming and 
effectiveness to drive new, deeper consumer relations, develop and execute local PR initiatives, 
and further grow the brand’s reputation as a leader among designer jewelry. This position 
reports to the Marketing Manager.  
  
Brand Strategy Responsibilities: 

 Lead the brand’s complete digital planning process and implement brand digital strategies to 
achieve volume and profit targets 

 Evaluate current online marketing strategies and program.  Develop new strategies and 
programs for 2016/2017 in order to support the overall direct-to-consumer strategic plan and 
to grow market share within targeted markets 

 Significantly increase and influence the brand’s social media presence and positively impact 
acquisition and engagement 

 Consult on overall web design, including but not exclusive to consistency of content, vendor 
relations, copy changes, result tracking 

 Develop KPIs to track and measure program effectiveness 
 Work closely with external public relations specialist to develop and implement PR strategies 

to support brand image and increase visibility 
 Develop and maintain press relationships to facilitate quality editorial coverage of the brand 
 Define in gallery event scope and goals 
 Oversee event production and logistics for all events from conception to execution  
 Work with wholesale team to identify potential event ideas and share event successes  

 
Marketing Support Responsibilities: 

 Direct research, leveraging internal and external resources and data sources to report on the 
successes and actionable opportunities for online marketing and public relations programs 

 Direct online marketing campaigns across multiple platforms including the site, search 
engines and media publishers to ensure business goals and objectives are met, including 
traffic, acquisition and conversion 

 Evolve, influence and lead the Company’s national digital marketing strategy to include 
enhanced social media, mobile commerce, and search initiatives 



 Utilize digital marketing expertise to design and execute digital PR and event plans in keeping 
with overall brand strategy 

 Research outlets for online advertising and create and manage online advertising calendar 
 Work with Retail & Marketing Directors to ensure cohesive message delivered in tandem 

with seasonal buys 
 Work with Marketing to develop all PR materials. Maintain supply of materials and circulate 

to retail/wholesale 
 Support Marketing Manager and Chief Marketing and Administrative Officer as needed 
 Work closely with a variety of cross functional partners both internally and externally to drive 

our digital/social/public relations media strategy in support image and equity of brand 
 Manage Agency relationships  

 

Please send resume and cover letter to: jobs@mignonfaget.com  

About the Company 

Noted New Orleans artist and designer Mignon Faget, creates jewelry designs reflecting the 

history, nature and architecture of her native environment. Each handcrafted object of 

adornament is designed in her New Orleans Studio and made in America.  

Mignon Faget designs are available through the company website, in retail galleries: 3801 

Magazine Street and The Shops at Canal Place in New Orleans, Lakeside Shopping Center in 

Metairie, La, and Mall of Louisiana in Baton Rouge, La as well as various wholesale boutiques 

around the country.  

Company Details 

Website: www.mignonfaget.com  

Industry: Luxury Goods & Jewelry  

Company Size: 51-200 

 

http://www.mignonfaget.com/

